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DAYTON, Ohio- Unlike recent interest rates, the University of Dayton's MBA 
program is on the rise, especially in two key areas: enrollment and student caliber. 
While the program continues to accept applications for summer term, it will top 200 
students for the 2000-01 academic year, the first time it has exceeded that number in almost a 
decade. 
"We're showing robust increases in new MBA students from the Dayton area 
especially," said Charles Wells, UD's MBA program director and associate dean of the School 
of Business Administration. "Obviously, we're very pleased. Things are going according to 
plan." 
During the past several years, a thriving national economy and the dot.com revolution . 
have taken a toll on enrollment in MBA programs nationally and regionally, Wells said. 
Historically, MBA enrollment drops during a healthy economy and rises when it's hurting. 
UD's program appears exempt from history, however, when comparing its enrollment 
numbers over the past three years. MBA enrollment increased nearly 30 percent from the 1998-
99 fall-winter terms (138 students) to 2000-01 (178 students). When comparing the 1999 winter 
term to winter 2001, enrollment increased 73 percent. (Given that enrollment for summer term is 
still being accepted, Wells looked at fall and winter data only.) Besides Dayton, UD operates 
an MBA program in Columbus, Ohio, at Ohio Dominican College. 
Considering that many regional and national MBA programs are struggling to maintain 
enrollment, UD's numbers may seem surprising to those in the business- but not to Wells. 
"We revamped our curriculum in 1995 based on what local business leaders told us they 
needed in an MBA program," Wells said. "We try to focus on the needs of the business world 
and not on what academics think an MBA program should be." 
Since then, the program's curriculum has "focused on teamwork, leadership and 
communication, and a team-teaching approach that provides MBA students with an integrative 
-over-
OFFICE OF PUBLIC RELATIONS 
300 College Park Dayton, Ohio 45469-1679 
(937) 229-3241 (937) 229-3063 Fax 
www.udayton.edu 
view of an organization," Wells said. 
"When you combine a faculty of national caliber, you get surprising results," Wells said. 
"The people who will provide leadership to Dayton-area businesses perceive that something 
special is happening in UD's MBA program." 
One of those local leaders is Dayton resident Michael Powe, a vice president at Bank 
One who will graduate with his MBA degree in August. He enrolled in UD's program to 
improve his critical thinking and develop a greater sense of teamwork. 
"The program prepares you to take on leadership roles within your company," said 
Powe, 33, a Wittenberg University graduate. "The team focus of the program ensures that you 
will be able to function in group settings. I also chose UD because I was looking for a program 
that had strong name recognition." 
Powe added, "The program really emphasizes applying your knowledge from the real 
world to that of the classroom. By doing this I have learned a tremendous amount from my 
fellow students, which I can't learn in a textbook." 
UD' s MBA program has also seen an increase in another area of enrollment: the caliber 
of student it is attracting. GMAT median scores have risen 26 percent since 1991-92 ( 498) to 
1999-00 (550). 
As further testament to the program, UD MBA students have won a statewide graduate 
business school competition for the second consecutive year. 
"We're attracting a higher quality of student," Wells said. "This tells us that we're 
heading in the right direction." 
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For media interviews, contact Charles Wells .at (937) 229-3733 or via e-mail at 
charles.wells@notes.udayton.edu, and Michael Powe at 937-449-8715 or via e-mail at 
michael_a_powe@bankone.com. For more information on UD's MBA program, see 
www.sba.udayton.edu/ mba. 
